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Clear message
Up to date info
Tie in to positive 
atmosphere/message (don’t be 
afraid to ride the coat tails!)
Reinforce benefits
Easily recognizable (brand and own 
it!)
Appropriate method of message
Develop Timeline

All Ads should contain:
Images that convey appropriate 

tone
Memorable images and slogans
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Ad TypesAd Types

Demo
Need/Problem
Problem as Analogy (product is the solution)
Comparative (yours better than other leading brand)
Exemplary Story
Benefit Causes the Story
Telling it, Testimonial
On Going Character/celebrities
Symbol, analogy or exaggerated graphic
Associated User Imagery
Unique Personality or Property
Parody or Borrowed Format

Consider content that does the following:
Shows how time and effort (cost) is acceptable
Reinforces the evolution of man/woman
Share success, Thank your Target!!
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